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Does your church have a Facebook page? Does your rector “tweet™? If not, you are missing an
effective, free opportunity for evangelism and church growth, not to mention a vibrant new tool for
strengthening your church community.

We live in a rapidly changing world in which means of communication are evolving
exponentially. We have the most important message in the world and some of us
are sending it by pony express!

Social networking, or “Web 2.0” as it is sometimes called, now accounts for the largest share of
Internet usage. Unlike older forms of web communication such as websites, blogs, and email, socia
networking exists to connect large groups of friends in virtual communities. Friends share their li
express their opinions, and perhaps most importantly for the church, make recommendations
another. The church has always grown by word of mouth as one member invites anc
fellowship. We might say that social networking is “word of mouth” on steroids!

~ The statistics are astonishing. Facebook now has 350 million members. Ifit

he thlrd Iargest in the world, larger than the United States! There
tter every day (or more than 600 per second) Imagi
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- Sor d as a result, after the
initial push, al to tap into the knowledge
and experlenc of th yoing basis. Speaﬂcally, you should
appoint a clear “owner’ of the website and o’rher social media assets and put a
formal structure in place for ensuring the success of the initiative. “It really takes one
or two skilled people to lead the effort. They can enlist a pool of volunteers. But
there has to be someone in charge,” says Elias. “Otherwise theeffort will fizzle out.”
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http://www.churchwork.com/7-lessons-from-the-ash-wednesday-facebook-video-experiment/




Early Majority

Late Majority

Early Adopters

Laggards
Innovators _

INNOVATION ADOPTION LIFECYCLE

Image: https://en.wikipedia.org/wiki/File:DiffusionOfInnovation.png (Creative
Commons 2.5)




The mainline ct lag culture in general (Facebook ©

started showing V|deo ads in 2014) So we can't expect huge
numbers at this stage. But early results are telling us

j/; something!


http://www.adweek.com/socialtimes/facebook-announces-international-launch-of-auto-play-video-ads/299375










% Come and hear the Christmas Story unfold in scripture and song in this
time-honored tradition. The Cherub, Chorister, Chancel and Handbell
choirs have been working hard to make this a special event in the life of
St. Paul's. All are welcome to this free, festive eventl

The anticipation isn't quite as much as for Star Wars, but Behold! Lessons
and Caroals in two days will make you just as awestruck! Come to St.
Paul's Episcopal Church, 1710 East Superior Street at 3pm on Sunday,
December 20 and return to a Galilee far, far away where a New Hope
awakens!
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LESSONS & CAROLS e e g WONDER

¢ View Results ¢ View Results



ﬂ St. Paul's Episcopal Church, Duluth, MN

", View Results

:/ /www.facebook.com/495678053824196/videos/ 10065
86712733325



https://www.facebook.com/495678053824196/videos/1006586712733325/

4,635

2,615 $24.56

FPaid Reach [7] Actions [7] Budget Spent

Ad Stopped
Age

Gender
Other

February 10th, 7:15pm
18-65+
Male and Female

Location: United States: Duluth (+25 mi)
Minnesota

People Who Match:

Interests: Choir, Church (building), Meditation,
Music, Community issues, Spirituality, Christian
music, ashes, Duluth, Minnesota, Christianity,
Spiritual practice, Organist, Anglicanism, Child,

Ash Wednesday, Family, Hermantown, Minnesota,

episcopal church, Lent, Episcopal Church (United
States) or Anglican Communion




Video Views: 2,743

Mumber of times your Page's videos were viewed for 3 seconds or more (from Feb 1, 2016 to Feb 29, 2016).

B Crganic [ Paid
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Top Videos +1 Video Library
\Vost viewed videos on your Page watched for 3 seconds or more, for videos posted between Feb 1, 2016 and Feb 29, 207

Published Video Targeting Reach Views Avg Completion

02/05/2016 i What's Ash Wednesday all about? a | | 750

02/0972016  ° Our music campers singing one of the
3:38 pm songs from last years musical-Joseph and










Delivery - Results Reach Cost Amount Spent

Mot Delivering 2,507 4 511 0.01 524 56

13824196/posts/9B80T 267386526 Mot Delivering 66 1,364 50.23 515.00

Post: “The anticipation isnt quite as much as for Star

13824196/posts/9B8223525685018 Mot Delivering 44 865 $0.20

Post. “All the video clips from Lessons and Caro
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35.00

Post, /4056T780538241096/posts/94 06937 31

Post: “Magnificant morning! Cur first blessing of pets

Mot Delivering

o
o=
P

Paost "Come and hear the Christmas Story unfol Mot Delivering 15 258 §£0.28

Post: "Come and hear the Christmas Story unfold in

Results from 5 Ads

Exeluding deleted




9,303
3 St. Paul's Episcopal Church, Duluth, MN

3,162

This Sunday, join us as we celebrate the Love of God at Easterl Join us
for worship at 8am or 10am this Sunday. Brunch for all served at 11:15am.



Sue @' +* Help

K racebook Ads

Manage Ads Account Settings Billing Power Editor & Tools ~ Create Ad

Account: Sue Van Oss
E > Search | Filters = Lifetime «

Campaign: St. Paul's Episcopal Church... - Easter Video Views

fll Performance Audience Placement campaign @) On S Bom
3,099 Results: Video Views $0.01 Cost per Result 42.35% Result Rate Delivery
3,099 @ Not Delivering
Results: Video Views 200 (Ad Set Completed) 0
600 Objective
E,UE_U 1 Video Views
People Reached 400 See Post &)
$39.63 200 Amount Spent Today
Amount Spent o $0.00 spent today

3 total spent of $39.63 budget

hiar 21 Mar 22 Mar 23 Mar 24 Mar 25 Mar 26 Mar 27
Custom Total Schedule
___,'-""’.' 50,00 Mar 21,2016 2:45pm — Mar 27, 2016 7:00am
_—-——-_-____-__
s0.01
Ad Sets in this Campaign « + Create Ad Set Columns: Performance = Breakdown « Export | =
Ad Set Name Delivery € - Results ¢ Reach Cost ¢ Budget & Amount Spent ©) Schei
@ Easter @ Completed 3,009 5,060 $0.01 $7.00 $3963 of 539.63 Mar 2
St. Pauls Episcopal Church... - Easter Video Views ideo Views Per \Video Daily 5 days

Results from 1 Ad Set
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Performance

3,099 Results: Video Views ~

a

All Women

50% (1,824 )
54% (2,741 )

$0.01

i ~ar ool
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Performance

All Placements «

Desktop News Feed
Desktop Right Column
Mobile Mews Feed

Instagram
Deskiop Suggested
Videos Feed

haobile Suggested
YWideos Feed

I} Audience

Placement

5,060 Reach -

(%5
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+

Audience  [[] Placement

3,099 Results: Video Views =

Age

1317
1824
75 34
35 44
45.54

20-64

5,060 Reach «

11%
15%

=20
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All Men

40% (1,235 )
45% (2,250 )

Amount Spent Costper Result

ggg 54 .61 $0.01
: $0.00 -
iggj $33.08 $0.01
: $0.00 -

%g 5018 $0.01
EEE $1.76 $50.02
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| would like to see St. Paul’s be in the forefront and adopt a current version widely
used in several Episcopal Dioceses and parishes




Handout of sugg sted gui ssion to use from Episcopal

(f Diocese of Connec’rlcu’r (W|de|y used by other parlshes and dioceses)
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Episcopal Cathedral Minneapolis

6-- | b sl o A

PODCASTS
Podcast: 6 March 2016 Fourth Sunday In

Lent

EPISCOPAL CHURCH
58 °F ST. MARTIN

Where God can be ﬁ:lrmd, and God can ﬁﬂd you

& March 2016 Fourth Sunday In Lent

p 00:00:19 NN 01:15:35 i)

Sam service.,



http://www.ourcathedral.org/info/VR83KycAACYAkkSa/recent-sermons
http://churchofstmartin.org/podcasts-2/

Website Management

THE E}) Z'S CO})CZ [CHURCH ﬁ_

« 27% of new attenders are finding the church they attend online first.

* 61% of people say the church website was important in their decision to attend a

church.

Latest statistics for 2015: now up to 77% of
people say church website was important in
their decision to attend a church.
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‘events.html

St. Paul’s

EPISCOPAL CHURCH

[ www.stpaulsduluth.or

Duluth, MN 55812
218-724-3535

UPCOMING:

Home

Budget Meeting - Sunday, January 24th, following the 10 a.m. service
About Us

Annual Meeting - Sunday, January 31st, following the 10 a.m. service

Services

All are encouraged to attend. Childcare available for Annual Meeting, please

ORRIERCH SxporaTs let the office know before January 27th.

Lay Ministry

Children & Youth Ministries

Refer to best practice 4: website has to be updated and
kept current on a regular schedule. This has usually fallen
to church administrator or secretary who may or may not
have the skills and /or desire to do so. We need to
evaluate and look at current structure.

1710 E. Superior Street

Contents of www.stpaulsduluth.org
on March 14, 2016

Website is frequently out of date
and current events are not
publicized.

Church Nights on Wednesday

Wednesday Church Mights continue! Remember, our childcare and children's programs

(citing, new features! We also have something for adults each weelk! And “All
ctivity Mights once-a-manth!

‘Wednesday Church Mights beqgin with a simple service of Eucharist in the chancel at 5:30
p.m. Asimple (provided) supper follows at 6:00 p.m. in the Parish Hall. We ask for
donations to rthe cost of the meal. Then, childcare, upper elementary, and adult
programming begin at 6:30 pm.

Childcare — Emily Hanna and assistants will offer childcare for our youngsters.

Upper Elementary — “Adventure Kids™ will be led by Ina Silverness. Each week there will he
an amazing theme and activity. This manth will include Walentines Night!
Adult Formation — There will be a variety of programs. This manth:

February 3 — Sue Deetz will offer pictures and reflections on her time in Fort Yukaon, Alaska.
Sue served as a substitute teacher for & months and had some powerful experiences and
encounters during her time above the 3 cle.

February 10 — Ash Wednesday! Services are at noon and 5:30 p.m. Both servic

include music, communian and imposition of ashes. The noon service will be followed by a
soup lunch and the 5:30 service by a simple supper.

February 17 — Church Might is OFF for winter break. Mo senvic

} SUpper ar programs.
Come and learn the

)
[

February 24— ‘e are “All In" for *Milk and Honey Cooking Schoal.”
histary of God's people through cooking and eating! This is an evening for all ages
together.

Check out Church Mights this Manthll


http://www.stpaulsduluth.org/
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understand that

se @ g agendas. Social
media demc to be part of a
conversation. “This provides the church with a uniqt e opportunity, given that our
mission is to live beyond reprodclh; in the Iight,” says Jan Butter, the director of
communications for the Anglican Communion Office in London.
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